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Nanoveu Launches Multiple New Sales Channels 
 

Highlights: 
• 7 new online sales channels added 
• Digital marketing specialists engaged to drive online sales 
• Global sales to focus on countries where iPhones dominate smartphone sales  
• Vice President of Sales and Marketing appointed 
• Distribution established in southern China 
• Vending machine trial to commence as part of a B2B2C distribution strategy 
 

Nanoveu Pty Ltd (“Nanoveu”) is pleased to provide an update on the progress of its multi-
channel sales and marketing strategy, which will bolster the presence of its 3D smartphone 
screen technology in countries with a high iPhone adoption rate – Nanoveu’s key initial target 
markets.  

Nanoveu is pursuing a multi-channel sales and marketing strategy to establish its products in 
retail markets worldwide. Online shops are a key part of the strategy to sell directly to consumers 
(B2C). Other channels harness existing business retail networks to reach end customers 
(B2B2C).  

Direct-to-consumer sales strategy update 
Smartphone users are the primary target audience for Nanoveu’s EyeFly3D™ products, with 
EyeFly3D™ products introduced for the popular iPhone 6/6s/7/8, 6 Plus / 6s Plus / 7 Plus / 8 
Plus and X Series models in the first half of 2019. Nanoveu is now ramping up sales and 
distribution in markets dominated by iPhone adoption (Australasia, Europe, North America and 
parts of Asia, including Japan, Singapore, Indonesia and The Philippines). 

Online distribution 

As part of its direct-to-consumer marketing, Nanoveu is expanding its reach in target markets 
via seven additional online sales channels, further strengthening the sales potential of its 
flagship product, EyeFly3D™. These online sales platforms are: 

• Amazon; 
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• Bonanza; 

• eBid; 

• eBay; 

• eCrater; 

• Walmart Marketplace; and 

• Brisksale. 

Four of these online sales channels – Amazon (www.amazon.com), Bonanza 
(www.bonanza.com/eyefly3d), eBid (stores.ebid.net/eyefly3d) and eCrater 
(eyefly3d.ecrater.com) – are up and running. Branded online shops of the three other platforms 
– eBay, Walmart Marketplace and Brisksale – are currently in development and will carry 
Nanoveu products once onboarding formalities with the platform operators have been 
completed. 

Nanoveu’s online sales commenced earlier this year with the relaunch of its website featuring 
Nanoveu’s online store (eyefly3d.com/) and the additional platforms are expected to expand 
reach and product awareness. 

The online strategy is first focusing on selling EyeFly3D™ for iPhones in countries where 
iPhones dominate smartphone sales. The US is a natural launch base for this strategy, given its 
strong iPhone adoption rate and the added advantage that Nanoveu has a sales team based in 
Chicago. Agreements with US platform operators will then be rolled out to other countries where 
iPhones dominate the smartphone market, including countries in Australasia, East Asia, Europe, 
North America and South East Asia. 

Traffic is being driven to the online sites via digital marketing, for which Nanoveu has appointed 
a specialist marketing consulting company that is remunerated on a success fee per unit sold.  

Additional country-specific digital marketing campaigns will support Nanoveu’s push to build 
critical product and brand awareness, as it expands its presence on online platforms around the 
globe. 

Android and gaming segment update 

Nanoveu is also progressing the development of EyeFly3D™ technology for Android 
smartphones. This will enable expansion into markets where Android smartphones dominate. It 
will also open new opportunities for Nanoveu to further penetrate the mobile gaming market. 
However, as Android smartphones have a large number of screen variants, they are secondary 
focus for Nanoveu with products for iPhone variants being the primary focus as the iPhone 
variants comprise of a limited number of products serving a wider market.  
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Nanoveu hires new head of sales and marketing 

The deployment of the B2C sales and marketing strategy is being managed by Mark Douglas 
Lay, Nanoveu’s newly appointed VP of Sales and Marketing.  

Mr. Lay commenced in this role in mid-June and is based in the company’s Singapore office. He 
is a seasoned sales manager with broad experience in the electronics, mobile phone, gaming 
and entertainment content businesses. More information on Mr Lay’s professional background 
and expertise can be found on Nanoveu’s team webpage (https://nanoveu.com/team/).  

B2B2C sales strategy update 
Nanoveu is also pursuing distribution via established retail channels (B2B2C). As part of this 
strategy, Nanoveu has begun to work with established retail chains in prominent shopping 
locations to stock and sell its products.  

Later this year, Nanoveu will complement its retail sales strategy with a trial of screen protector 
vending machines. Vending machines promise greater productivity, as they can free up retail 
sales staff from the often time-consuming task of installing screen protectors by hand. They can 
also reduce product waste through more accurate and precise installation. 

The B2B2C sales strategy is jointly led by Nanoveu’s head of sales and marketing for the US, 
as well as a recently appointed business development manager based in Hong Kong, who has 
been instrumental in paving the ground for EyeFly3D™ distribution in southern China through 
established brick-and-mortar shops and selective retail locations, some of which are pictured 
below: 
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EyeFly3DTM in a retail booth in Nanfang Building, Guangzhou City, China. 
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EyeFly3DTM in a retail shop in Haiyin Electrical Appliance Plaza in Guangzhou City, China. 

 
– ENDS – 

About EyeFly3DTM  
EyeFly3D™ is a low-cost, glasses-free and easy-to-use screen protector that harnesses modern 
nanotechnology to instantly convert videos and photos on smartphone displays into a stunning 3D visual 
experience.  
The patented technology, which has won several industry awards and accolades, is already available for 
iPhones. An Android version is currently under development. 
 
About Nanoveu (ASX: NVU) 
Nanoveu is a technology company, which has developed a new generation of highly immersive screen 
protectors for the global smartphone market.  
Backed by pioneering research from Singapore’s leading science and technology organisation, Nanoveu 
combines nanotechnology with thin-film printing – a low-cost manufacturing method known as nanoimprint 
lithography (NIL) – to transform how photos, videos and other visuals are displayed on mobile devices.  
Its flagship product EyeFly3DTM instantly converts standard digital displays into a 3D viewing experience. 
EyeFly3DTM has won numerous industry awards and is set to revolutionise the consumer market for 
mobile gaming and entertainment. 
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Nanoveu is also developing EyeFyx, a new, groundbreaking vision-correction technology combining 
software and a screen protector to enable people with farsightedness (hyperopia) to use smartphones 
and tablets without reading glasses.  
More information is available at http://nanoveu.com/. 
 

 

Investor Enquiries 
George Gabriel, CFA 
Managing Director 
Bletchley Park Capital 
+61 3 8686 9144 
investors@bletchleyparkcapital.com.au 

 
 

Forward Looking Statements: Statements regarding plans with respect to Nanoveu’s outlook are forward looking 
statements.  There can be no assurance that Nanoveu’s plans will proceed as expected and there can be no 
assurance that product sales will eventuate as intended. 
 


